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AWARDS

[NepBas npemus Influencer Awards 2023 B pamMkax
Tashkent Digital Marketing Forum 2024— onpepeneHue nyJumx
MHoNeHcepoB Y3éeknctaHa 3a 2023 rop.

[peMus BknoUYaeT B ce651 roNIOCOBAHUSA SKCMEPTOB U OTKPbITOE
ronocoBaHue notpeéutenen B Telegram 6ote uzbekinfluencer
Nno 26 HOMMHALUMSM.

3aaBku NpuHMMATca Ha camnte marketing.uz go 10 pekaépsa 2023 roga.
U3 BCex NOCTynMBLLUMX 3AaBOK 6yaeT CPOPMUPOBAH NIOHM-JIUCT, NO
PEe3ynbTATAM rofIOCOBAHUSA NOTpebéuTenen 6yaeTt ony6émkoBaH

LLIOPT-NUCT, noé6egutenein Bbi6epeT MeXayHApPOoOHOEe 3KCNePTHOE XIOPM.
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despanb 2024

TASHKENT o o
Bropon DIGITAL 17 pbespans 2024
MeXXAYHapPOAHbIN MARKETING Hyatt Regency Hotel




PeBpanb 2024

TASHKENT
Bropon 17 cbeBpansa 2024

MeXAYHapoaHbIv MARKETING

Hyatt Regency Hotel

KoMnaHuu - napTHEpPbI dopyMaA NONYUAIOT:

Oco60e No3snuMOHUPOBAHUE HA YHUKQSTbHYIO BO3MOXXHOCTb 30PUKCUPOBATL
KpYyrnHenweM permoHasibHOM ' CBOM AOCTUXEHUS B MAPTHEPCOKNA
6usHec-dopyMe, NOCBALLEHHOM AKTYQJSIbHbIM | HOMWHALMU M MONYYUTb CMEUASIbHYIO
BOMPOCAM MAPKETUHIA HO OBYX CECCUSAX: Harpagy oT MUMEHU KOMUTETA MO PA3BUTUIO
digital marketing session u influencer session KOHKYPEeHUMU 1 3amuTe Npas

notpeéutenen Pecnyénukn Ya6ekMcTaH

SKCKJHO3UBHbIE PEKTOMHbIE BO3MOXXHOCTU U
NPABO BbICTYMNEHUS C NPe3eHTALMEN CBOUX
OOCTWMXEHUN UM HOBbIX NPOAYKTOB



PeBpanb 2024

TASHKENT
Bropon 17 dbeBpans 2024

MeXXAYHapPOAHbIN MARKETING Hyatt Regency Hotel

BO3MOXHOCTH Ansg NAPTHEPCTBA:

[eHepanbHbINA 392 CrpaTternyeckuin 336 TUTYNbHbINA 224

NapTHEP MIH.CYM NAapTHEP MITH.CYM napTHEp MJTH.CYM

c yyetoMm HOC c yyetom HOC c yyetom HAC

OdunuuarnbHble 1 34 '4 VIP 84 UHPOpMALMOHHbIE NAPTHEPDI

NMAapTHEPDI MJTH.CYM NMApTHEPDI MJTH.CYM Mo akKpeauTaumn

c yyetom HAOC c yyetom HAOC




Pespanb-mMapT 2024

[MTpuemM 3a89BOK Ha yyacTue B npemun «bpeHa ropa 2023»

L2021
REND{

Anpenb 2024

[onocoBaHue noTpeéuTenen u NapTHepPoOB accouuaLmm
B npemun «bpeHp roga 2023»
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LLlecTon MeXXayHApPOAHbIN MOPKETUHIOBbIN -
6usHec-¢popyM MAKON Marketing Forum 2024 18-19 masa 2024

n Vil MNpemuna «bpeHp ropa 2023»

Humo Arena

BO3MOXHOCTHU AN NAPTHEPCTBA:

[eHepanbHbIA 448 Crparernuyeckum 392

napTHep MJTH.CYM napTHép MJTH.CYM

c yyetom HOC c yyetom HOC

TUTYNbHBbIA 280 s GEHEIC 1 68

napTHep MJTH.CYM UaREHE pbl MJTH.CYM

c yyetom HIC c yyuetom HOC

VIP 1 1 2 UHPopMaLMOHHbIE NAPTHEPDI

MAPTHEPSI MJTH.CYM Mo aKKpeauTauum

c yyuetom HOC




Uionb — aerycTt 2024

Mpuem 3aaBok Ha KOHKYpPC TAF!24 u koHkypc “Peknama 2024 ropa”
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MdeHb CTpouterns BMecTe C KHAY!

CeHTa6pb 2024

[onocoBaHue noTpeéUTenen, NOKANbLHOro
N MeXAYHAPORHOro Xxopu KoHKypca TAF!23
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~ BoaMoxHOCTM Ans naf

448 Crparermyeckui 392

MJTH.CYM napTHep MAH.CyM || MApTHéP MJTH.CYM

c yyetom HOAC c yyetom HOC c yyetom HAC

J & S N /

) o | | |
R nEHLIC 1 68 1 1 2 UHPOPMALMOHHDbIE NAPTHEPDI

NAPTHEPI MJTH.CYM NApPTHEPI MJTH.CYM fo dkkpeauTauin

c ydyetom HOC c yyetom HAC




Heka6pb 2024

[lopBepeHue UToros roaa.
PerTUHr 6peHaoB U PeUTUHT areHTCTB no utoram 2024 ropa.

AKTyanbHas UHPOPMALUSA O MAPKETUHIE B
Y36eKUCTaHEe U COBbITUSIX ACCOLMALLUN:
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