Obnoxka

HomuHauus Mashhur shaxslar bilan reklama kampaniyasi
Integratsion kampaniya

bpeHp Alif

KpaTkoe Ha3dBaHue KamMmnaHum Alif Juma




NMpobnema

OnunwwuTe npobnemy nnm
CUTyauuio, KOTOPYH Npu3BaH
PELUNTb PEKNAMHbIN MPOEKT

Xaridorlarni qo'llab-quvvatlash va
jamoaning birlashishni o'rgatish
magsadida, Alif jamoasi

O'zbekistonda qo'zg'atish bilan
bog'lig assotsiativ ketma-ketlikni
kuchaytirish va yangi foydani
amaliy ko'rinishda ko'rsatish, yangi
foydalanuvchilarni jarayonqa jalb
gilish orqali, birlashish bo'yicha
birlashish bilan ta'minlash vazifasini
olib borishdi.



Upnes

Pacckaxute o Krno4eBon nagee
NpoekTa, KoTopas npmeena
K pe3ynbrarty, Kak oHa nosiBunach

Belgilangan vazifa boyicha, hamkorlik tarmog'i bilan "Alif
Juma" aksiyasi boshlandi, bu aksiyada bir nechta mashhur
shaxslar birlashtirildi, ulardan bir gismi SMM va bloglarda
etkazib berilganlik (ishonch) va kuzatilganlik darajasiga ega.

Aksiyani amalga oshirish uchun, asosiy tasvirlashni ijro etish
uchun teatri va kino san'atkori Muhammadiso Abdulkhayirov
jalb qilindi, "Dustlik" mukofotini egasidir, O'zbek media
segmentida eng ko'p tilaladigan kino sanoati san'atkorlaridan
biri dir. San'atkorning fi'mografiyasida 100 dan ortiq film va
o'yin mavjud.

Auditoriyani aksiyaga jalb qilish magsadi bilan, ikinchi
bosgichli dasturlanishni dastlabki holatda amalga oshirishda
mashhur blogerlar jalb qilindi. ro'yxat

Asosiy kommunikatsiya vositalari - TV, tashqi reklama
(ekranlar va bilbordlar), Instagram va Telegram kanallari,
online media, dasturlanishda reklama (celebrity bilan chiggan
surat va roliklar) sifatida belgilandi.

Mashhur shaxslarning vazifasi aksiyaga qo'shimcha qizigish
o'sishini ta'minlash, foydalanuvchining joynalishi tezroq
amalga oshirish va rassrochkaga ishonmaslik bilan bog'liq
xavfni olib tashlash edi. Rassrochkaning past narxi
aksiyaning asosiy gadrati edi. Masalan


https://docs.google.com/document/d/19iT6NOhmGUY2S0e3LxmRNUEpnZOrkAVHaoQm1RmSSaM
https://docs.google.com/document/d/19iT6NOhmGUY2S0e3LxmRNUEpnZOrkAVHaoQm1RmSSaM
https://www.instagram.com/reel/Cub_BRiuahV/?igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/Cub_BRiuahV/?igshid=MzRlODBiNWFlZA==
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Ton ToBapHbIX KaTeropuii: NPUACXEHNS ObpaboraHo

alif shop obpaleruit

TawkeHT

6 6 K 7 2 K - TawxeHTckas obnacTs
Kawkanapbé




Peknama

[MpencraBbTe NCNOMb30BaAHHbLIE
BUAbl PEKNAMHbIX KOMMYHUKaLINIA
(Bnaeo, nocrtep, SMOUEHT,
ynakoBka, ayauo, nybnukaumn,
nonurpadguyeckas npoayKums,
NPOMOaKLMn, UBEHTLI U T.4.)



https://youtu.be/qpDhA6_HP2M
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PesynbraTt

PacckauTe o Nony4YeHHbIX
pesynkTaTtax ucxoas u3s
BblOpaHHbIX MHCTPYMEHTOB
N3MepeHus.

Aksiya gamrovi umumiy 60 000 000 dan ortdi.
8 kun ichida 44 mingdan ortig mahsulot sotildi.

“Alif Juma” doirasida 26 217 yangi foydalanuvchi
Alif xizmatlariga ulandi.

Kundalik sotuvlar 10 baravar va undan ko'proq
oshdi.

72 000 murojaat kelib tushdi.

alif shop ilovasi 66 ming o‘rnatildi.

Bundan tashqgari, muddatli to'lovga qidiruv
so'rovlarini ko'paytirishga muvaffaq bo'ldik va
hamkor-brendlar 0’z auditoriyasi uchun
vositaning afzalliklarini tushuntiruvchi keng
kampaniyani amalga oshirdilar.


https://play.google.com/store/apps/details?id=com.aliftech.alifshop&hl=ru
https://play.google.com/store/apps/details?id=com.aliftech.alifshop&hl=ru
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