
BLUE3



GROWING GILLETTE BLUE3 IN UZBEKISTAN

• Objective 

• Campaign assets 

• Execution 

• Business Results 



CAMPAIGN OBJECTIVE

• Accelerate Gillette Blue3 growth 

• Make it big, popular and recognized 

• Communicate new superiority of innovation 

• Make it local, strong and valued 



CAMPAIGN ASSETS – visual 

• New –Young 

• Innovative – Modern

• Undisputable 

• Sharp – strong 

• Local – recognized  



CAMPAIGN ASSETS – video 



Execution Media TV & OOH

• Undisputable media leader with 96% share of voice

• Sharp effective reach of up to 69% in high season 

• Consistent 12 months on air generating 5500 GRPs 



Business Results

ONLY UP 

SINCE LAUNCH
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