TAF! Case: Dinay Pulpy — One channel



Muammo:
[Tpo6nema:
Problem:

® Yangi mahsulotimiz  Dinay Pulpyni ishlab

chigarishni boshlaganimizdan so'ng, bizga brend
xabardorligi uchun imkon qgadar ko'proq
insonlarni gamrab oladigan aloga kanali kerak edi.
Bu kanal orgali insonlar qizigishi va ta'tib ko'rishi
uchun biz mahsulotni yaxshi tanishtirishimiz va
harakatga chagirishimiz kerak edi.

Korga Mbl Hayanu npouseoguTe Diay Pulpy, Haww
HOBbIV NPOAYKT, HAM MOHAZ0bWNCA KaHal CBA3W,
C MOMOLLbK KOTOPOrO Mbl MOI/IX Bbl OXBATUTL Kak
MOXHO 6onblue n4en  ANd  MOBbIEHUS
y3HaBaemMocTn 6peHga. HaM HyXHO 6bl10
XopoLlee BBejeHVEe MpoAykKTa W MnpusbiB K
AencTBuo, 4YTODObI NIOAM 3aUHTEepecoBanncb U
nonpoboBanu ero.

As we started producing Dinay Pulpy, our new
product, we needed a channel of communication
where we can target as many people as possible
for brand awareness. We needed to have a good
introduction of the product and a call to action, so
that, people would get interested in and try it out.



® Biz turli xil aloga kanallarini tahlil qildik va
telegramdagi reklamaga ustuvor ahamiyat qaratdik,
chunki u hududlarda va hatto gishloglarda ham eng
ommabop tarmoqlardan biri hisoblanadi. Shunday
qilib, biz yangi mahsulotimizni turli magsadli
demografiyalar/auditoriyalarga namoyish qilish va
tanishtirish uchun jozibali posterlar va diggatni o’ziga
garatadigan videolarni tayyorladik.

Mbl NpoaHanM3npoBaan BCe BO3MOXHble KaHaibl
CBA3WM U OTAANIN NpejnouyTteHve peknamMme B Telegram,
TaK Kak 3TO OJHa M3 CaMbiX MOMyNsApHbIX ceTeil B
pervoHax M gaxe HebonblKMX ropogax. Mtak, Mol
NOAroTOBUAN  MpPUBAEKaTeNbHble  MNaakatel U
npvBneKaTesbHble BUAEOPONVIKN, YTOObI
NPOAEMOHCTPMPOBATL W MPeACTaBUTb Hall HOBbIN
NPOAYKT Pas3IN4YHbIM LeneBbiM AeMorpadryecknm
rpynnam/ayantopusam.

® We analyzed all possible communication channels and
prioritized advertising on telegram as it is one of the

most popular network in regions and even small
towns. So, we prepared eye-catchy posters and
attractive videos to showcase and introduce our new
product to various targeted demographics/audiences.



One channel: Telegram

KK

Telegramda brend kommunikatsiyasini olib borishdan asosiy magsad, fagat shahar aholisi bilan
emas balki O’zbekistonning barcha hududlaridagi insonlar bilan alogaga kirishish edi.

KK

FnaBHOM Leibio KOMMYHMKaLMKM 6peHaa B Telegram 66110 06LLEHNE He TONBKO C XUTENSIMU FOPOAa,
HO 1 CO BCEMM NIOABMU, MPOXMBAOLLMMU BO BCEX PErOHaxX Y36ekuncTaHa.

KK

The main goal of brand communication on Telegram was to communicate not only with the city
residents, but with all the people residing in all regions of Uzbekistan.
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nH BT <p ur nr c6 BC nH BT p MKEHCKUMA y36 |@PSIHOGRAM 110 23 21% |https://telegram.me/joinchat/AAAAAFEXOIIbSXSyTNbiw
@PSIHOGRAM 1 1 KeHCKUiA y36 |@HAYOTIMSAN 151 36 24% | https://t.me/Havotimsan
@HAYOTIMSAN 1 1 p:::’::z:;e:;;ﬁ yi6 |@kouzs 728 290 40%  |https://t.me/KDUZB
@KDUZB 1 1 MHOPMATMBHO - - ]
@TYUZBEK 1 1 pa3snieKaTenbHbli Y3 @TYUZBEK 314 146 46%  |https://t.me/TYUZBEK
- MHGOPMATHBHO - y36  |@shopirlar 462 182 30% |https://t.me/shopirlar
@shoplrla r 1 1 passneKaTenbHbIi
@MILITSIYA_UZB 1 1 p:::’::z:f:;;ﬁ y36 |@MILTSIYA_UzZB 324 115 35%  |https://t.me/MIUTSIYA_UZB
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@0shpazlar . 1 1 pasfn:.(mmm V5 | opatrul ue 422 111 26% |https://t.me/PATRUL UZ
@SadOSh-COOkmg 1 1 KynuHapua y36 @Oshpazlar 111 21 19% |https://t.me/oshpazlar
@retseptlar_pishiriglar_taomlar 1 1 T v (B = " 27% | nttos/tme/sadosh_cooking
@RepostUz 1 1 KynuHapus y36 @retseptlar_pishiriglar_taomlar 11 2 18% |https://t.me/retseptlar_pishiriglar_taomlar
@Tezkor24 1 1 HOBOCTHO pyc  |@Repostuz 102 50 49% |https:/t.me/RepostUz
@Yangiliklar24 1 1 HOBOCTHOM y36 @Tezkor24 28 9 32% |https://t.me/XABAR
@allnews_uz (HosocTu Y36) 1 1 HOBOCTHOM yi6 |@Yangiliklar2a 130 40 31% |https://t. me/uzbekiston24_zamonuz_ozbekiston
@Axbarot24TV 1 1 HOBOCTHOIA pyc @allnews_uz (HoBocTu Y36) 18 5 28% |https://t.me/allnews_uz
@axbarot_new 1 1 HOBOCTHOM y36  |@Axbarot24TV 144 28 19% |https://t.me/axborotyangiliklari
@darakchi 1 1 HOBOCTHO y36 |@axbarot_new 141 30 21%  |https://t.me/axborotofficia
@Uzreport 1 1 HOBOCTHOM y36 |@darakchi 148 15 10% |https:/t.me/darakchi
@0Obloko_uz 1 1 HOBOCTHOM y36 |@Uzreport 82 21 26%  |https:/t.me/UzReport_uz
@Qalampir 1 pyc |@Obloko_uz 17 13 76%  |https:/t.me/oblakouz
@Tezkor_plus 1 y36 __|@Qalampir 217 84 39% _|https://t.me/qalampir
Anons 1 o y36  |@Tezkor_plus 34 17 50% |https://t.me/TezkorXabarlar_TezkorHabarlar
1 cickME =f———-=—
@Uznext 1 pyc @Upl_uz 98 26 27% |https://t.me/Upl24_uz
@XABARLARIMIZ 1 y36  |@Uznext 44 15 34% |https://t.me/Uznexs
@Axbarot_live 1 1 HOBOCTHOM y36 |@XABARLARIMIZ 63 10 16% |https://telegram.me/icinchat/AAAAAFaSmDSEEKo-cdmMmA
realuzbekistan 1 1 HOBOCTHOM y36 |@Axbarot_live 209 47 22%  |https://t.me/axborot_shopirlar
@UZ_news_OFF 1 1 HOBOCTHOM pyc realuzbekistan 40 26 65% |https://t.me/RealUzbekistan
@XABARLAR 1 1 HOBOCTHOM pyc  |@UZ_news_OFF 71 34 48% |https://t.me/uznews
@tezkorxabarlar 1 1 HOBOCTHOM y36 |@XABARLAR 144 37 26% |https:/t.me/xabarlar
@Digest 1 1 HOBOCTHOM y36 @tezkorxabarlar 351 68 19% |https://t.me/ioinchat/AAAAAFInRhflHeXjevPObw
@ axbamt_off 1 1 HOBOCTHOM pyc |@Digest 121 74 61% |https://t.me/digestuz
@Pressauz 1 1 HOBOCTHOM y36 @axbarot_Off 176 39 22% |https://telegram.me/ioinchat/AAAAAFiROX19SPTsDUSEQA
times_officialuz 1 1 HOBOCTHO pyc @Pressauz 124 71 57% |https://t.me/pressauz
@Uzbekistan_OFF 1 1 HOBOCTHOM y36  |times_officialuz 122 15 12% |https://t.me/times_officialuz
@Tezkor_daryoe 1 1 HOBOCTHOM y36 @Uzbekistan_OFF 390 117 30% |https://t.me/UZBEKISTANUZ
RespublikaUzbekistan 1 1 HOBOCTHOM y36 @Tezkor_daryoe 212 106 50% |https://t.me/tezkor24official
@YOL_YOLAKAY 1 1 HOBOCTHO pyc RespublikaUzbekistan 31 10 32% |https://t.me/kogdauz
@Xushnudbek 1 1 HOBOCTHOV y36  |@YOL YOLAKAY 286 120 42% |https://t.me/YOL YOLAKAY
@MDK 1 1 ﬂOiHaBaTeanblﬁ' y36 @Xushnudbek 394 182 46%  |https://t.me/xushnudbek
@Xorazmiiklar 1 1 pasBnekaresbHblit pyc @MDK 307 117 38% |https.//t. me/uzmdk
@samarqandliklar 1 1 pel’MOHaI!belij y36 @Xorazmllkla.r 198 45 23% mms.[LL.mg[xQBALMu&LAE :
@ANDIJONLIKIAR 1 1 peruoHanbHbli y36 @samargandliklar 145 15 10% m[ﬂ.mﬁmmmmimmmm
PeruoHanbHbliA y36 @ANDIJONLIKLAR 210 17 8% https://t. me/AndijonliklarQ
@Bukhara_TV 1 1 = — — -
— peruoHanbHbii y36 a_TV 101 16 16% |https://t.me/joinchat/AAAAAFEtLI1jd4YW_pQObeg
@Buxomhklar—uz 1 1 peruoHanbHbli y36 @Buxoroliklar_uz 133 7 5% |https://t.me/Buxoroliklar_uz
@lizzaxliklar 1 1 peruoHanbHbli y36 @lJizzaxliklar 205 49 24%  |https://t.me/lizzax
@Namanganliklar_off 1 1 Per1oHanbHbIi y36 @Namanganliklar_off 326 121 37% |https://t.me/NAMANGANLIKLAR_UZ
@Namanga nlikla r_24 1 1 PeruoHanbHbliA y36 @Namanganliklar_24 297 20 7%  |https://t.me/Namanganliklar
@Andijon_Axli 1 1 pervoHabHiii y36  |@Andijon_Axii 125 3 2% |https://telegram,me/joinchat/zFiuglQLBGIINTky
@FUtbOItV 1 1 CNOPTUBHBIN y36 @Futboltv 440 155 35% |https://t.me/FUTBOLTV
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Natija / Pe3ynbtat / Result

@?/* //% v 2 min+
AR ‘«\

ko'rishlar soni / konnyecTBo NPOCMOTPOB /
reach (total post views)

v~ 50+ channels

eng mashhur kanallar / camble nonynspHble
KaHanbl / most popular channels




Natija / Pe3ynbtat / Result

Biz reklamamizni O'zbekiston aholisi orasida eng mashhur mobil ilovada ko'rsatdik / Mkl nokasanu Hally pekiamy B CaMmOM MOMyAssPHOM MPUIOXEHUN CPeAn XuTenei
Y36ekunctaHa / We showed our ad on the most popular app among people in Uzbekistan

O'zbekistondagi eng mashhur telegram kanallarida o'z reklamamizni ko'rsatdik / Ml nokasanu Hally pekiaMy Ha caMblX NOMyAApHbIX telegram-kaHanax Y36ekuncraHa /
We showed our ad on the most popular telegram channels in Uzbekistan

Biz reklamalar uchun eng yaxshi ko'rish imkoniyatiga ega platformadan foydalandik / Ml ncnone3oanu nnatgopmy € AyyLLM PeNTUHIOM ANS OTKPbITUA peknambl /
We used the platform with the best click-to-open rate for ads

Biz turli hududda istigomat qgiluvchilarga mo'ljallangan kanallarda reklama ko'rsatdik / Mbl noka3sbiBanu peksiamy Ha KaHanax C TapreTMHroM Ha pasHble MecTonoNoXKeHWs /
We showed ads on channels targeting various locations

Biz turli gizigishlarga qaratilgan kanallarda reklama ko'rsatdik / Mbl moka3sbiBanu peknamy Ha KaHanax ¢ TapreTHromMm Ha pasHble nHtepecsl / We showed ads on channels
targeting various interests

Biz turli yosh guruhlari va jinslarga mo'ljallangan kanallarda reklama ko'rsatdik / Mbl nokasbiBanv pekiamy Ha KaHanax, OpyUeHTUPOBAHHbIX Ha Pa3Hble BO3PaCTHbIE rpynmbl
n non. / We showed ads on channels targeting various age groups and genders

Biz xabarni oila va do'stlarga osongina yo'naltirish mumkin bo'lgan eng yaxshi aloga kanalidan foydalandik / Mel ncnonb3oBanuv yyLumnii KaHan CBA3W, rae pekaamy MOXHO
Nerko nokasatb ceMbe 1 apy3bsam / We used the best communication channel where message can be easily forwarded to family and friends

Biz mijozlarimiz reklamalarimizni eng ko'p ko'rishni istagan kanaldan foydalandik (so'rovnoma asosida) / Mbl NCroib30Banu KaHas, Ha KOTOPOM HaLLW K/IVeHTbI 60bLLe
BCEro xoTenm BUAETb Hally peknamy (Ha ocHose ornpoca) / We used the channel which our customers wanted to see our advertisements most (based on the survey)
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