TAF! Case: Dinay Pulpy - Branding



@ Butun dunyoda pulpali ichimliklar tobora ommalashib
borayotgan edi va mahalliy bozorimizda import
gilinadigan mahsulotdan tashqari yuqori sifatli
shunga o'xshash ichimlik yo'q edi. Shu bois
O'zbekistonda pulpali ichimlikni ishlab chigarishda
issig quyish texnologiyasidan foydalanadigan birinchi
korxona bo’lish imkoniyatini ko'rdik.

nOCKOﬂbe Harnntkm ¢ MAKOTbHO CTaHOBW/INCb BCe

Muammo:
[Tpo6nema:
Problem:

6onee nonynspHbIMM BO BCEM MWpE, Ha HaLUeM
MECTHOM pPbIHKE He 6bI/10 HX O4HOI0 KayeCTBEHHOIO
aHANOMMYHOro0  HamuTka, KPOME  KMMOPTHOrO.
[0O3TOMY Mbl YBUAEAN BO3MOXHOCTb CTaTb MeEpPBOW

KOMMaHWewn, NCnonb3yrLleil TEXHONOTNI0 ropsayero
pO3/1MBa NpW NMPOU3BOACTBE OCBEXAIOLLEro HarnmTka
C MSAKOTbHO B Y36ekucTaHe.

¥ As the drinks with pulp were getting more and more
popular around the world, there was not any high
quality similar kind of drink in our local market, apart
from the imported product. Therefore, we saw an
opportunity to be the first company which uses hot
filling technology in the production of a refreshing
drink with pulp in Uzbekistan.



® Yangi mahsulotni taqdim etar ekanmiz, biz brending
faoliyatida quyidagilarni €’lon qilishni xohladik:

- Yangi mahsulot chiqdi
- Dinaydan yangi mahsuloti chiqdi

- Dinayga o'xshamagan yangi mahsulot chiqdi

MpeacTaBnsas HOBbIA MPOAYKT, Mbl XOTenM COObLNTb
cneaytolLiee B Hallel AeaTeNbHOCT MO BPeHANHTY:

- HoBbIN NPOAYKT Ha pbIHKE
- HoBbIn npoaykT oT Dinay Ha pbIHKe

- HoBbIV NPOAYKT, KOTOPbIN OTAMYaeTca oT Dinay Ha pbiHKe

® While introducing the new product, we wanted to
communicate the following in our branding activities:

- New product is in the market

- New product from Dinay is in the market

- New product which is not same as Dinay in the market
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Dinay Pulpy (Orange)

Dinay Pulpy - Ricomel Beverages kompaniyasi tomonidan ishlab chiqariladi. Pulpy, inglizcha 'pulp' so'zidan
olingan bo'lib ruschada "msakoTe", 0'zbekchada "pulpa” va "meva bo'lakchasi" ma'nolarini anglatadi. Pulpani
zamonaviylashitirib ko'pchilik 'palpinkalar' deb ham atashadi. Tarixga garasak, pulpalik ichimliklar birinchi bor
Xitoyda 2005-yilda paydo bo'lgan. Yevrosiyo bozorida esa 2012-yillardan keyin ommalashgan. O'zbekistonda
ishlab chigariladigan Dinay Pulpy mahsuloti o'zining noyobligi bilan o'z ixlosmandlarini topishiga ishonamiz.

Dinay Pulpy nponssoauTcs komnaHuein Ricomel Beverages. Pulpy, cogepxalumin CoK, KyCOYKM 1 MAKOTb GPYKTOB.
K cnosy, camo Ha3BaHMeM Pulp nepeBognTCA C aHIIMINCKOTO, Kak «MAKOTb». OHO e roBOPUT 1 0 HaZINYNK
$pyKTOBON MAKOTW B AAHHOM NpoAyKTe. HannTok ¢ nannnHkamu Bnepsble nossuaca B Kutae B 2005 rogy. OH
cTan nonynspeH Ha eBpa3ninckom pelHke nocne 2012 roga. Mbl BepuM, 4To npogykuusa Dinay Pulpy,
npov3BefieHHas B Y3b6ekncTaHe, HalnZeT CBOVX MOKJIOHHWKOB 61arofaps CBoer YHUKaIbHOCTU.

Dinay Pulpy is produced by Ricomel Beverages. Pulpy is derived from the English word "pulp" and means
"myakot" in Russian, "pulpa" in Uzbek. Pulpy is a fancy word and many people also call it 'palpinki'. Historically,
pulp drinks first appeared in China in 2005. It became popular in the Eurasian market after 2012. We believe that
the Dinay Pulpy product produced in Uzbekistan will find its fans with its uniqueness.




Stationary

POSM: Shelf talker

POSM: Testing stand Truck branding Outdoor marketing



Slogan for 2022 (for Dinay Pulpy orange)




Branding materials (Poster)




Branding materials (Video)

Ricomet




Branding materials (Telegram animated stickers)
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Natija / PesynbTaT / Result

Barcha sotuvchilar mahsulotni ommaga sotishdan oldin tatib ko'rdilar / Bce npogasLbl
npoboBany NPOAYKT, Mpexae YyeM npogasaTb ero HaceneHuto / All sales people tasted the
product before selling it to the public

Telegramdagi reklama orqali marketing posterlari 2 milliondan ortiq ko'rishni tashkil etdi /
Bnarogaps pekname B Telegram oxBaT MapKeTUHIOBbLIX MOCTEPOB COCTaBua b6onee 2
MUAANOHOB NpocMOTpoB / Through advertising on telegram, the reach for marketing
posters consisted more than 2 million views.

Instagramdagi targeting orqgali 522 000 dan ortiq akkauntga reklama postlarimiz va
storylarimizni ko'rsatishga erishildi / Bnarogaps TapreTuHry B Instagram 6b1/10 0OXBayeHo
6onee 522 000 akKayHTOB, KOTOpble YBUAENN Hally NoCTbl 1 uctopun / Through targeting
on instargam, over 522,000 accounts were reached and saw our posts and stories.

Hozirda brend kommunikatsiya strategiyasi sinovdan o'tkazilmoqda va natijalar
to'planmoqda / Celivac KOMMYHUKALMOHHAA cTpaTerus bpeHanHra TecTupyeTcs u
cobumpatotcsa pesynbtatbl / Now, the communication branding strategy is being tested and
results are gathered
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aziza2897 JHr CeBUMM UYUMITUTUM NIEKUH KUMMaTOe
LIYHU HapXWHK can Tywupcena 6ynapav

5 Hen. "HpaButca":2 OTBeTUTb

——  CKpbITb OTBETHI

=  dinaypulpy.uzbekistan @aziza2897 @aziza2897
Sizning sevimli ichimligingiz bo'lganimizdan
judayam mamnunmiz @ Fikringiz garor gqabul
qiluvchi vakolatli insonlarga albatta yetkaziladi @

5 Hen. Hpasutcsa: 1 OTBeTUTH
Moka3saTb nepeson,

mirziyodmirkadirovv Hapxura ctout

5 Hen. HpaButca: 1 OTBETUTb

—— TocMoTpeTb oTBeThI (1)

tm_3007 gimat yana sifati zor emas orginal pulpy zor...
pawti raznitsa yo

5 Hen. "HpaButca":2 OTBeTUTH

—— TocMoTpeTb oTBeThI (1)

muslim75_ Yahsi ekan ichib ko'rdim. Gap yoq

5 Hen. HpaButcsa: 1 OTBeTuThb [lokasaTb NnepeBopf,

—— TMMocMoTtpeTb oTBeThI (1)

nurmatov_designer Yaxshikan::

5 Hen. HpaButca:1 OTBeTUTb

—— TMocMoTtpeTb oTBeThbI (1)
misha_muxammad_ Axwwu Hapca akaH Keya NuauMm o

5 Hen. HpaButca:1 OTBeTuTb [lokasaTb nepeBof

—— TocMoTpeTb oTBETDI (2)



Rahmat!
nacmoo!

/Thankyou!




