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O Hac

Hac xne6bom Ha KopmMu, TeCTo nogasamn

Mbl KOMaHOa eAMHOMDbILLIIEHHUKOB U
nioburteneun TecTta, Ubn cepaua TpedoBanu
nenemeH. I mbl cobpanucb B obLem gome
nopg HasBaHnem Testo, UTOObI HAKOPMUTDb
ropod BKYCHbIMN NefibMeHAMN N OpYyrumu
n3nennamMmm U3 TecTa.




OTNUYUTENBHBIE YEPTHI
HALWEWN NENbMEHHOW

Y Hac OUeHb YIOTHO 1 MOo-AOMallHeEMY. HaCTOIbKO
NO-AOMalLIHEMY, UTO UHOIda MOMET NOC/bIWNTCA N3
KyxHU “[locyny KTO ByaeT MbiTb 3a cobon”

N KoHeuHo e, y Hac oueHb BKYCHO.
HacTonbKo BKYCHO, HAaCKOJIbKO 3TO BO3MOHO.



OOPOTY OCUNUT
MYIOLW NI

Haw nyTtb Hauanca B 2018 roay, Korga Mup eLle He
3Han, uto [1l1 - 310, Ha caMmOM filenie, He NpaBuUiibHOE

NMUTaHue, a neaibMeHHoe nutaHue. 1 mada 2018 roga
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OTKPblJ1aCb Hallla rNnepBad TOUKa MO aApecy YyJinLa %
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A 5 deBpana 2020 roga Mbl OTKPbINN

BTOPYIO TOUKY MO afpecy ynnua
Cafblka A3nmoBa, 54




TASHKENT
ADVERTISEMENT
FESTIVAL

3onoto B Digital Campaign, SMM (kpeatns) B 2021 roay
3onoto B Packaging Design (bpaHauHr) B 2021 rogy

Cepebpo B Digital Campaign, SMM (kpeaTtns) B 2020 rogy
Cepebpo B Social media & Influencer (mapketunHr) 8 2020 rogy
bpoH3a B Packaging Design (6paHguHr) 8 2019 rogy

)
bpoHsa B Digital Campaign, SMM (kpeaTun) 8 2019 roay




2018 rog

"Bbibop nocetutenen” B8 HommHaumm OTKpbITHE rofa
HArPA.D.bI pectopaHHon npemun Meal and Drinks Choise - 2018

Red Jolbors

3010710 B HOMUHauuKn Best influencer 8 2019 roay
Cepebpo B Low budget campaigns (Digital) B 2020 rogy
bpoH3a B Digital campaign (Digital) 2020 B rogy

bpoH3a B Creative solution for social media (Digital) 2020 B

rogy
bpoH3a B Use of media (Print & Outdoor) 2020 B rony




Cnev npemMus

OT napTHepa Express24
"MMenbmMewkn roga”




Mbl mornu 6bl 3anycKkaTtb
paKeTbl, HO BCEro nuilib
nenbMeHHasn

Cnacmnb6o 3a BHUMaHue



