GILLETTE
UZBEKISTAN

Gilletie



It we were all content with the way
our fathers and mothers believed,
then we would not progress at all.

We must be continually advancing. |
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GILLETTE BOAEE 100 AET MO
MY>XYUHAM CTATb AYYLL

1900 1920 1950 1965 1998 2006 2015 2019

Gilletie



OBHOBAEHHAfA POAb MNOPTPOAUO

NOTPEBUTE/IbCKAA
PABOTA CAENAHA

YeTKkoe noHMmaHue
TOro, Kakyto npobnemy
notpeburenb xouer
pewuTb

NMPOLUE U NETYE
POJ1b MOPT®OJ/INO

YeTKue coobuieHnsa &
C/IOraHbl MO CemencTay
NPOAYKTOB Ha OCHOBaHUU
obelwaHna bpeHpa

BbiCOKas Ba)*XHOCTb
ypoBHsA Pro 3a cuyert
bonee NnpemunanbHOro
An3anHa

NMOMOYb NOTPEBUTENAM
CAENATb CBOM
NPABU/IbHbIN BbIEOP

YnyyweHHasa 2D usetoBan
6n10KMpOBKa U BpeHAUHr
ANA ynpoueHna Bbibopa,

KOTOpbIN noTpebutens
BUAWUT Ha NOJIKE

YNIYHLLEH OMNbIT MNMOKYMNKH

New instore Vis ID u
SBD 3Kcneptusa,
Nie)kallee B OCHOBe
HOBOMW BW3Ya/IbHOM
ANAEeHTUKMU



DESIGNED VALUE
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[OBOPUT HA A3bIKE Aenaet bputey boaee

AM3ANHA >)KEAQHHbBIM MPOAYKTOM,
COBPEMEHHOTO MOOLLLPSAN KOHBEPCUIO

MOTPEBUTEAS (OD3MHb



POCT DKOHOMMUMU B
CEMENCTBE BLUE GILLETTE

Gilletie



BLUE FAMILY RENOVATION

CrpaTternyeckas
3aA04a: [1POAOBATH
AO 3-OAHOPA30BbIX
AE3BUM CEMEMCTBA
Blue BoCCTAOHOBAMBAOY
CBOIO LLEHHOCTH




SUPERIORITY VS OTHER GILLETTE DISPOSABLES FAMILY

MHULUMNATUBA

Superior
Products

Superior
Packaging

Superior
Communication
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Superior Retail
Execution
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Superior Cons. &
Cust. Value
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Sustainability

BOAEE KOM®OPTHOE BPUTBbE C MUHUMAADBHBIM
PA3APAXEHUEM KOXWU



BRAND COMMUNICATION

" YORDAMIDA

MARTAGACHA
SOQOLINGIZNI
N| TOZA OLISH

YA IMKONI!

UHHOBALLUA
Mo>XHO OpuTbcd oaAHMM Blued Gillette o010 pasl!



MEDIA COMMUNICATION

i, W

ENDi O'ZBEKISTONDA!

OObaBAEHME

MHHOBALIMOHHbIM MPOAYKT




YCUAEHHASA NOAAEPXKA TEAEBUSUOHHbIX CMU

AVAEPCTBO HA TB
CamMQ4d BbICOKAA AOAF TOAOCQ
CAMbIM BbICOKMM OXBAT B KATETOPUM

CaMbIM HEMPEPDLIBHbIM TEAEITOUPD B CBOEN

KOTEeropmm

Monthly Effective Reach

Average Effective Reach GRP SOV % Weéih; 2 Wseég\l;:/ed
Jan’21 Feb’21 Mar’21 Apr'21 May’21 Jun’21 °
63% 71% 66% 63% 60% 55% 2301 98% 1572 100%
Monthly Effective Reach Weighted Weighted
1 [+)
Average Effective Reach ’ ’ ’ ’ ’ ’ GRP SOV % GRP SOV %
Jul’21 Aug'21 Sep’21 Oct’21 Nov'21 Dec’21
60% 54% 61% 63% 59% 60% 60% 2216 63% 1513 88%




WINNING
INSTORE
EXPERIENCE

Gilletie



IN-STORE EXECUTION
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ABUTATEAb POCTA (TTPMPOCT 130 % K NPOLLUAOMY TOAY)

* [Mpoaakn Gillette Blue3 BbipocAm HAO 230% MO CPABHEHMIO C NMEPMOAOM

NOAAEPXKM AO MYOAUKALLMM

 Cemencteo Glllette Blue3 BbipocAO B 2 pa3a bAaaroaaps oputsam Gillette.

« Gillette npoAa>XH BbIPOCAM HA 130% MO CPABHEHMUIO C MPOLLIABIM TOAOM
BLUE 3 SALES

a
o0
<I'N
N N
N
E m
] .
o0
<

JAS'20 OND'20 JFM'21 AMJ'21 JAS'21 OND21



