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Communication
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*Milliy marketing markazi tomonidan tashkillashtiriigan 2020-yil brendiga ko'ra, 2021-yil 16-apreldan 14-maygacha 4 YIL2020
iste'molchlarning ochiq ovoz berish natijalariga ko'ra kir yuvish kukunlari va tozalovchi vositalar toifasida [ REND
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*Milliy marketing markazi tomonidan tashkillashtirilgan 2020-yil brendiga ko'ra, 2021-yil 16-apreldan 14-maygacha
i ing ochiq ovoz berish natijalariga ko'ra kir yuvish kukunlari va tozalovchi vositalar toifasida
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TV Media Support

* [lepBasa meauna noaaeprkKka Ha TB B nuctopum YsbekucraHa c pespansa 2021

* 9 mecaues B 3pupe B 2021 roay

* (Camasn BbICOKaA B3BeLUEeHHaA A401A ro/10ca cpean KaTeropmm CTUpanbHbIX
NOPOLLUKOB

* J0dOPEeKTUBHOE pa3melleHne Ha TeneBuaeHnm
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Strong Instore presence
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StrOng Business Results - the strongest equity in the category

e JlBy3Ha4yHbIN pocT npoaax >20%

 Cambl BbICOKUIN U INYOOKUN YPOBEHb OCBEAOM/IEHHOCTU CPEAN CTUPANbHbIX
nopolkos (#1)

* Jlyywee COOTHOLWEHME LUEHbI N KayecTBa (66%)

* YacTto ucnonbayemblit/ npoHuKatowmi (penetrated) ctmpanbHbIi NOPOLLOK (KaXKabiM

2-bIM Y€/I0BEKOM )
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